
Group 44 - Group Activity 1 - Virtual Information Treasure Hunt

Article 1:
This article outlines an experiment that’s subjects were emergency room doctors as

these individuals were exposed to large amounts of information very quickly, as well as the
situation they are receiving this information in is high stress. The experiment focused on
information overload’s impact on these doctors' clinical decision making, but also tested a
technique called emphasis framing. Emphasis framing is when the recipient of a large quantity
of information attempts to focus on specific parts of that information in order to process the
information more effectively. With this in mind the experiment measured the effectiveness of
emphasis framing by measuring two items, the overall quality of the doctor’s evaluation and the
overall timeliness of the decisions they made. The findings were that the emphasis framing
technique improved the quality of the decisions made by the doctors, however it was found that
the emphasis framing technique required more time.

Article 2:
This paper highlights the impact that information overload plays on the challenges that

arise from information overload through the effect it has on people's informational literacy. It
does that by measuring the quantity of information overload and the emotional and reliability
effect on the person. This study was part of a larger study concerning internet usage. The study
states that too much information reduces a person’s effectiveness in their work, whether it is
useful or not. This paper used nationwide data, that considered all sociodemographic areas and
concluded the proper way to handle information overload is to give tailored literacy education,
and proper internet practices, such as advanced searching skills and verifying the information
that is given.

Article 3:
This article by Letsholo and Pretorius finds the challenges of data and information

overload in managerial decision making and how it affects the approaches of businesses. Some
key findings throughout this article include the mention of how the information overload is a
significant issue when not used correctly. Information overload makes the managerial
challenges more prevalent as the sheer volume of information and the difficulties that come with
filtering and summarizing the data. However, it does look to the future of adopting technology
and continuous improvement saying that the information will become less cumbersome and
more concise. As for the implications for management it offers practical advice on how to
enhance their decision-making.

Article 4:
This article explores how information overload affects decision making of a consumer.

They classified consumers into 2 groups, low cognitive ability and high cognitive ability. The
researchers discovered that when retailers overload consumers with discounts and “prosperous
shops” it increases the likelihood of the consumer choosing to buy certain, targeted products.
This effect has greater results on individuals with lower cognitive ability as compared to those
with higher cognitive ability. The results of this study can bring an enhanced shopping



experience for consumers, as well as increasing the effectiveness of marketing strategies by
retailers.
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